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Chairperson’s Me:

Dear All

Today pehaps the womas'awakening to an uedstanding of her ow
identity and individuality is the biggest change that has played out betwe
Sexe!

Both sexes need to understand that a wosniaielependence is a natu
evolution and not a déct challenge to mentraditional role. Theale of ¢
protector that falls on men is more aboutgponsibility rather than authori
His role completes and balances tludernatue has deaed for herNeithe __
men nor women want each other to change tled& from their original basi lﬂ‘.;@é

one - the role of mtector, provider(the paternal- mad role) and nurtuer, \ o~ il
nourisher (the maternal — female ro J :l-\\i/ ‘%@‘

Howeverthe need to change attitudes and make space fomtée woman” to spread her wings witl
the relationships isaquiredto be understood. The way the sexes interacted with each other has to elsatx
expectations. The most importargjuirementhat does need to change is attitude. This is solely possiblegt
opportunities to share and spe

‘In our information age, wails have become devalued ashajraded and a& reduced to empty signs &
ciphers”. He further agrees with the observation oéfich scientist and essayfbertJacquard that “Informatio
Science supplies only communication canned azefin. It is incapable of evoking the bursts @fativity that
came naturally in the course of dialogue comprising moments of silence as welldas woteractive exchang
touch hearts, bring great joy, a sense of fulfillment, and evokea gsponse. “The multihued tapestry wove if
such tireless striving for dialogue enables us to develop and enrich all minds and souls,” remarked Sol >akkai
International President Daisaku Ikeda in the UN earlier this

This attempt of CACCI — CWEC may seem a veny sVay forwad, but it is the swast way Through thit
processwe will be able to see ourselves in others and feel an inner sense oflfargtgpresentsa fundament:
revolution in the way we view life and the fir$es in this diectionis our commitment to engage in dialog 3
among ourselves under the CACCI-CWEC banner in a collective form in member ct

| would request all to think and deliberate on the above and respond with their sugc

With warm regard:

Mukta Nandini Jain
Chairperson — CACCI- CWE



CWEC Holds Special Breakout Session in Is tanbul, Turkey

Members of the CACCWomen’s Entrepreneur€ouncil
(CWEC) convened a special breakout session on March 3,i201
Istanbul, Tirkey in conjunction with the 25th CACCI Conferenc
The session aimed at providing the participants the opportunity to
discuss current trends and developments in women entrepii@peurs
and to explore possible areas of cooperation among women
entrepreneurs in CACCI member countries.

Ms. Zuhal Mansfield, Member of th&omen Entrepreneurs
Board, Chairperson DE«KU{rkish-Egyptian Business Council;
President, TMGMining Co. served as Moderator of the session.
Ms. ZamiraAkbagysheva, President, CongressWédmen of
the Kyrgyz
Republic/
Member of
Chamber of
Commerce
and Industry
of the Kymgyz
Republic, was
a speaker.

During#
the session ™
Ms. Mansfield
made a
presentation o
the status and
prospects of i . .
women entrepreneurp in Turkey. Ms. Akbagyshevahared with
the participants her views on the role of women entrepreneurs in the
country’s economythe various challenges and problems they face,
and her recommendations to address these problems.

Participants of the breakout session at8scussed the
following issues: (i) Membership expansion ametworking; (i)
Training programs - to be announced through e-mail; and (iii)
Publication of the newsletter - to be sent to all members of CACCI.

Following the breakout session, Mskbagyshevagresented
a summary report of the disssions to the 79th CACCI Couhc
Meeting held later that day. n




CWEC Holdgdeleconference

Key officers of the CACCMWomen Entrepreneurs countries and explore possible areas of cooperation.
Council (CWEC) held a teleconference Angust 23,
2011to discuss activities to be undertaken by the CWEC y The CACCI Secetariat was rguested to
within the next year. send the tentative program of the upcoming CACCI
Presidential \&it to Nepal in early September 2011 to all
The teleconference was chaired by Ms. Muktateleconference participants for their consideration.
Nandini Jain, Chairperson, CWEC and Former National
President, FICCI Ladies @anization.The other y Regarding training programs, Ms. Jain proposed
participants included MsIsevegrash Erdenechuluu, to organize a workshop on women entegy@urship infte
President, Gandirs Co., Ltd and Chairpersélomen Philippines in March 2012, andqeested the Secretariat
Entrepreneurs Council, Mongolian National Chamberto convey the proposal to Dr. Maricor with ajuest that
of Commerce and Industry; Dr. Maria Socorro M. she takes the lead in organizing it.
Malitao, Ph.D., President & Chief Executivefioér,
Association for Righteousnegglvocacy in Leadership y For the next isse of Grow both Ms. Jain and
(ARAL) and Standout Group of Companies; and Mrs. Ms. Erdenechuluun agreed to contribute articles.
Shipra Chatterjee, Executive DirectdilCCIl Ladies

Organization. y As the InternationaMWomen
Entrepreneurial Challeng&wards (IWEC
CACCI Secretariat executives also Awards) are presenteannually Ms. Jain
joined the teleconference led by. Dvebster suggested that representatives from CACCI
W. Kian, DirectorGeneral; Mr Amador member chambers and CACCI Secretar
Honrado, Jr Deputy DirectoiGeneral; and should attend the event should there be any
Ms. Wendy Yang, Senior Officer. awardee nominated from CACCI members.
Ms. Jain agreed to provide more information
Summary of Discussions/Action Plans: on the IWECAwards which will be presented

in Barcelona, Spain in 2012.
Among the items discussed dod

agreed upon during the teleconference weMs:- Mukta Nandini Jain y Ms. Jain also accepted the
the following: proposal from the CACCI Secretariat to
organizea CACCI regional award on women

y Assuggested by Ms. Erdenechuluun, entrepreneurship among member chambers.
Ms. Jain rguested the CACCI Secretariat to The said regional award would be launched
prepare a Membership Directory for CWEC, in 2012 and presented
which can be sent to CWEC members for in 2013. The CACCI
information exchange after completion. Secretariat was piestal

to provide Ms. Jain the

y To enhance mechanics and nomination
the interaction among schedule of the 3rYEGAP
CWEC members, Ms. Award to serve as her
Jain suggested set up reference for the proposed
an official CWEC award.
website, with links Dr. Maria Socorro M. Malitao
to CACCI and other y For future teleconferences, Ms. Jain suggested
member chambers, and inviting representatives froMustralia, MalaysiaJurkey
agreed to initiate the and Vietnam as participant.
study of this project
from her side. Ms. Tsevegrash Erdenechuluu CACCI held its first breakout session on women

entrepreneurship during the Thilisi meeting in Georgia on
y Dr. Maricor shared her expence of joining  October Z, 200 with the view to formly organizing
CACCI PresidentiaVisits to Vietham and Indonesia a CACCIWomen Entrepreneurs Council (CWEQ)he
with other participants, which gave her the opportunityidea of forming the CWEC was broached by CACCI
to network with women and representatives in the twoPresident MrK. K. Modi during the CACCI Plamng
Committee meeting held in April 2005. .



WOMEN ENTREPRENEURSHIP
IN ASIAN DEVELOPING
COUNTRIES: AN OVERVIEW

The following article was contributed by the Federation
of Indian Chambers of Commerce and Industry (FICCI).

As in other parts of the world, womes’ entrepreneurship development programs.
entrepreneurship development in Asian developing Although, within the developing countries, the
countries has also a tremendous potential in empoweringegree varies by country, depending on many factors,
women and transforming society in the regid®et in including level of economidevelopment, reflectkby
many countries, especially where the level of economiahe level of income per capita, and social, cultural and
development, reflected by the level of incoper capita  political factors. Gender equity has many dimensions
and the degree of industrialization, is still lothis  and it is not easy to measure, due to the lack of accurate,
potential remains Igely untapped. There are basically gender discriminated social indicators in many countries,
three categories of women entrepreneurs, that is: “chancegspecially in the developing world.

“forced” and “created” entrepreneurs. Two indices often used to measure gender equity
are Gender Development Index (GDI) and Gender
CATEGORIES OF WOMEN ENTREPRENEURS (BY Empowerment Measure (GEM) constructedUyDP.
REASONS / MOTIVATIONS FOR STARTING THE GDI is human development index (HDI) adjusted
BUSINESS) IN ASIAN DEVELOPING COUNTRIES for gender inequatly, and HDI measures the aagre
achievements of the country tarms of the extent to
Category Main reason / motivatic which people lead a long and healthy life, are atkat
and knowledgeable, and eyj@ decent standard of
Chance entrepreneurs  -to keep | living. GDI measures achievements in the same basic
-was hobby/special inter: dimensions as HDbut in addition captures ineditees

-family/spouse had busint 5  between women and men.
The GEM is concerned with the opportunities
Forced entrepreneurs  -financial/needed the i ey available to women vis-a-vis men as regards participation

-control over time/flexibility in the economic and political life of a country
-challenge, try something Together GDI and GEM attempt to capture the level of
one’s owl development of women arttie extent to which women
-show others | could do are free from discrimination in building their capabilities
and in gaining access to resources and opportunities.
Created or pulled -to be indepenc Based on the Human Development Report
entrepreneurs -self satisfactio 2007/2008 from UNDPIn the category ofigh human
-example to childre development (based on HDI rank), there are only three
-employment to others /q Asian developing countrieled by South Korea ith
something worthwhi the highest GDI rank (no data available for Singapore).

Other importantAsian developing countries areufod
These diferent categories are based on howin the middle human development categawth three
their businesses got started, or the main reasons aountries from South Asia are in the lowest rank. For
motivations behind starting their own busines§#sance the GEM rank, Singapore is the highest as compared to

entrepreneurs are those who start a business withoiNepal with the lowest rankVith these indices, it can thus
any clear goals or plan3.heir businesses probably be expected that in Singapore women would have more
evolved from hobbies to economic enterprises over timefreedom than their counterparts in Nepal and ofsésin
Forced entrepreneurs are those who were compelledeveloping countries to become entrepreneurs. Similarly
by circumstances (e.g., death of a spouse, the familin South Korea, for instance, more women entrepreneurs
facing financial dificulties) to start ebusiness, their can be found in modern busises than those in Nap
primary motivation, hence, tend to be financ@aleated since women education in the first country is better than
entrepreneurs are those who are “located, motivatedhat in the second one.

encouraged and developed” through, for instance,



GENDER DEVELOPMENT INDEX (GDI) AND GENDER
EMPOWERMENT MEASURE (GEM) IN SELECTED
ASIAN DEVELOPING COUNTRIES, 2007 / 2008.

Country* GDI Rank HDI Rank - GDI Rank* GEM Ran} k
High Human Developmen

Singapore e s 1t
South Korea 26

Brunei Darussalam 31 -2 ...
Malaysia 58 1 6!
Middle Human Developmen

Thailand 71 0

China 73 1

Philippines 7 4

Sri Lanka 89 -1

Vietnam 91 3

Indonesia 94 1

India 113 0

Lao PDR 115 -1

Cambodia 114 1

Pakistan 125 -7

Bangladesh 121 1

Nepal 126 4

Notes:* based on HDI rank; ** the HDI ranks used in this

calculation are recalculated for the 157 countries cexeby

where both boyard girls are equaly unable to complete
primary school wouldso rank100. This isnat to imply
that the qualiy of the education shoulda be improved.
It just saysthat boysard girls sdfer fromthe same lack
of quality. Education isthe only componentn the index
where many countries hawetually reached parity level.
When parity is achieved no further progressis posshble.
But beyondthe fad that many countriesadnotprogress,
the GEl edu@tion component reveds that toomany o
themare regressingln the two other dimensionsielated
to women'’s integraton into economic ard pditical life,
no country shows complete parity yet).

GENDER EQUITY INDEX 2008 FOR SELECTED
ASIAN DEVELOPING COUNTRIES

the survey for the Human Development Report 2007/2008 with

a GDI value.A positive figue indicates that the GDI rank is

higher than the HDI rank; a negative the opposite.
Source: UNDP (2008)

In order to contribute to the underdganding of
genderbaed inequites ard to monitor the status ard its
evolution, Social Watch (Social Watchds international
network informed by naiond citizens goupsaming
at following up the fulfilment of internaiondly agreed
commitment on povety eradication ard equality)
hasalso dewloped anindex, cdled the Gende Equity
Index (GEI). This indexis based on internationally
avdlable compardle data aml it makesit possble to
position ard classify countriesccordingto aselecton o
indicators relevant togende inequty in three different
dimensiors: eduation (literacy rate gap, pmary schoal
enrolment rae gap, secondary school enroltheat gap,
tertiary edu@tion enrolment rae gap, participation in
emnomic activity (income gap, activity rate gap, ard
empowerment (Yef women n technical positions, %f
women in managemet ard govenmentpositions, % of
women in parliaments, %f women in ministerial posts).
Theindex haamaxmum pasble valueof 100%, which
would indicate no gende gapat dl in eachof the three
dimensions.

The GEl measuresthe gap betveenwomen ard
men, naot their welfare (Thus, ér example, a country
where both boyard girls have equadccesso university
studies would rank 100 in this aspect, ard a country

Souce: SocialWatch (www.socialwatch.org).

In 2008, the GEl ranks the 2008 situaion o 157
countiies, based on the mog recent statistics available,
and is able to detemine evoltion trends n 133 by

comparing their present index with that of five years ago.

World Economic Forum (WEF) also produces
annué report on global gende gap ranking, based on
gende gap index GGI). The indexis based on four
critical areas of inequality between men and women:

1. Economic participation ard opportunity:
outcomeson sahiies participation levels ard accessto
high-skilled employment.

2. Eduationd atainment outcomeson acessto
basic and higher level education.

3. Pditical empowerment outcomes on
representation in decision-making structures.

4. Health and survival: outcomeson life
expectancy and sex ratio.

SOME EXAMPLES OF SUPPORT FOR WOMEN
ENTREPRENEURS IN SOUTHASIA

Several dferent providers, including governmental,
non-governmentd, internatond and menbership
organizations, are already providing suwport the
development of women entrepreneurs in South Asia.



The following examples aim to provide an insight First Women’s Bank Limited: Disbursing Credit to
into some initiatives to promote women entrepreneursWomen Entrepreneurs
and professionals in South Asia, in particular as regards
providing opportunities for networking, training and Pakistan

support: The FirstWomen’s Bank Limited (FWBL) was
established in 1988 Pakistan, as a nationakd
FICCI Ladies Organization: Promoting commercial bank teater solely to the financial needs
Entrepreneurship and Professional Excellence of women entregeneurs. It is one of the onlyo
commercial banks in Pakistan disbursing credit to
India women.
The FICCI Ladies Qganization (FLO) is aving The FWBL has 38 branches all over Pakistan

of the Federation of Indian Chambers of Commerceand a head office in Karachi. It also set up a Regional

and Industry (FICCI), the apex body of Industry and Development andraining Institute in Islamabad in

Chambers of Commerce in India. It wastablished in 1995, and later in Lahore and Karachinese were later

1983 with the basic objective of “women empowerment”, renamed and re-launched Women Business Centres

to encourage women to exploit to the maximum their own(WBCSs) in March 1999.

human potential as entrepreneurs, business women and FWBL offers a number of loan schemes ranging

professionals and serve the community and nationgs lar from PKR 5,000 to PKR 25,000 (US$ 84 to 220) with

through activities of social welfare on the cultural and an interest rate of 12 per cent per annum to help women

social fronts (FICCAwards, 2003-04). entrepreneurs. Under its small loan schemes, women
As an all India organization for women, FLO can borrow up to Rs. 25,000 by using a group guarantee,

has around 1000 members comprising entrepreneurd\GO warranty or persah surety from twagovernment

professionals and executives. It currently has fiveofficials.

chapters — in Chennai, Hyderabad, Kolkata, Mumbai and  The services offered by the Bank include:

Coimbatore. In order to intensify operations and extend » Loanson easy terms for women entrepreneurs;

its reach, FLO seeks to eventually open a chapterineach « Advisory and consultancgervices for

State. investment;

The primary objective of FLO is to promote * Identification of agricultural and indusal
entrepreneurship and professional excellenc&dmen projects for potential women entrepreneurs;
and society at lare. FLO works on three levelAt » Training in technical and managerial skills;

the basic level, it holds entrepreneurship development ¢ Marketdevelopment for the products of women

programmes for women, working with them in advising entrepreneurs;

on how to start a business and following it through with * Promoting and sponsoring displays of clign

some help in vocational trainingt the middle level, it  products in national and international exhibitions.

holds seminars and workshops for women who run small-  Approximately 12,000 women have already

scale businesses, such as computerization and financidknefited from the various credit schemes of FWth

management. Athe senior level, FLO has sophisticated emphasis on women and interventions beyond just credit

programmes for women at the helmadrneas such as provision, making it successful in creatingeal impact

marketing and finance. in women’s lives. FWBLalso has a high o®very rate
Besides this FLO has an active Business Consultancgf 90.5 per cent and th&BCs are owned completely by

Cell where free professional guidance i$eoéd and women (HDR, 2000).

which serves as a single window stop for all information

on diversified statutory compliances, procedures andBangladesh Wmen'’s Chamber of Commerce and

obligations in its Hyderabad chaptdéradvises women  Industry

entrepreneurs on subjects such as company incorporation,

registration, preliminary documentation, taxation andBangladesh

policies of Governments. BangladeshVomen’s Chamberof Commece and
FLO has recently launchexbung FLO (YFLO), Industry (BWCCI) is a non-profit andon-political

a forum/community of career women betweenazfl organizationwith the aim to bring about womesn’

39. In dischage of its functions, FLO has also started economic development and empowerment. Set up in June

giving awards to recognize outstanding women in weio 2001, the BangladesWomen’s Chamber of Commerce

walks of life. It presents the “OutstandifMgoman and Industry is among the few business chambers for

Entrepreneur” award for establishing and successfullywomen in the world, other ones being in Sri Laakal

running a business unit, bringing product innovations andPakistan.

providing employment. The Chambeés founder,Selima Ahmad points




out that the Chambisrmembers are not confined to the to guide its future activitiesThose key areas are
traditional women-dominated sectors. Currently, themembership, marketing, gainizational development, and
BWCCI is supporting sectors like agriculture and agro-financial sustainability.
processing products, handicrafts, boutique, home textiles
and herbal products. Association ofWomen Entrepreneurs of Karnataka:
The main objective of the Chamber is to provide Entrepreneur Guiding Entrepreneur
support to women entrepreneurs to undertake business
and trade activities. It acts like an incubator nurturingindia
the business skills of the budding women entrepreneurs The Associationof Women Entrepreneurs of
by providing valuable support to members in termsKarnataka (MAVAKE), founded in 1983n Bangalore,
of training, market access, and access to financelndia, is one of theioneers in the fieldf providing
networking, business awareness and capacity-building. business development servicA8VAKE’s mission is “to
As a joint initiative with SEDF (Soutlsia  empower women through Entrepreneurship Development
Enterprise Development Facility) of the IFC, the to improve their economic conditionTo achieve this
Chamber also &rs business counselling services onmission, AVAKE conduds variousadivities, such
a one-to-one basis, for developing new business ideass business coundieg, entrepreneurshipwareness,
selling a product; drawing up business contracts, etc.  entrepreneurship development training, management
Furthermore, it has established a “Bienter” at  development training, business incubator, etc.
its Dhaka ofice where members can, for a small fee, With a membership base of about 700
access services such as telephone, fax, comiistenil, women entrepreneur@y\WAKE promotes women
internet, printing, etcThere is also an information booth, entrepreneurship developmemtits clients though its
which provides information on legal matters, upcomingvarious activitiesAn affiliate member ofNomen’sWorld
trade fairs, seminars, trainings, marketing prograsmm Banking, WWB,AWAKE's activitiesare formulated

and other events. and managed by a 15 member executive committee
comprising voluntary members who desigmd ensure
Women Entrepreneurs Associationof Nepal the successful implemeaatton of all AWAKES various
programmes with the support of a team of dedicatetl staf
Nepal and consultants.
In 1987,Women Entrepreneurdssociation of AWAKE provides peer group support and handholds

Nepal (WEAN) was established as an autonomousiew entrants in various aspects of entreprereprs
association formed by and for women entrepreménr Apart from motivating potential women entreprersgu
Nepal. Its objective is to draw out women entrepreneurst conducts growth-dented programmes for sustaig
and encourage them to work toward excellence in theithe businesses of existing entrepeurs. AVAKE has
businesses. WEAN'initial efort created a network developed its own 4S module of Stimulus, Start Up,
for women business owners from all regions of NepalSustenance and Support.
to meet, share experience, develop their businesses,
exchange expertise and distribute information. Meadow Rural Enterprises Private Ltd
The founders of WEAN chose to g@anize
themselves as an independent association instead tridia
joining the existing mainstream business association,  The district of Dharmapuri ilamilnadu in southern
the Federation of Nepalese Chambers of Commerce anddia is drought proneThe State Govermment has
Industry (FNCCI).Twelve years later, and as a direct promoted industrialization of the Hosur area bist
result of their building a separateganization, WEANsS district as part of an “industrial dispersion programme”.
represented on the executive board of FNCCI. Myrada is a NGO working with rural women
Starting with three founders and a few full-time from poor householdsTitan Industies is a watch
members, the ganization has grown to more than fifty company which is part adhe TATA Group, India.The
members led by an executive board of seviatay, collaboration betweemitan and the women ganized by
WEAN offers a substantial number of training packagesMyrada into self-help groups (credit and lending groups)
networking activities, advocacy initiatives, a retail first began in 1992, with a contract given to a group of
cooperative, savings programmes, and a formal creditvomen to launder uniforms of tféan factory workers.
programme with the assistance of #Wemen’s World This collaboration stimulated Myrada amdan to work
Bank. WEANprovides a complete package of training in together on more programmes that could employ the rural
order to upgrade the basic skills of startup women-ownegboor productively.
enterprises to make sure thheir businesses suit the In 1995, discussions between Myrada ditdn led
market. in the direction of a possible collabarest venture hat
WEAN has implemented a four pronged strategycould engage girls from poor households in the assembly




of watch straps (metal straps, referred to as watcland private sectors to promote woreinteress in

bracelets). MEADOWManagement of Enterprises and
Development ofMomen) started informally in 1996 with
a small group of women identified by Myrada. It was

relevant regional and international forumesd, (ii)
provision of training in marketing xport development
and pint venture promotion to female entrepreneurs and

registered as a private limited company in 1998, andelevant associations.

MEADOW Rural Enterprises Private Limited took legal
birth.

SEWA Trade Facilitation Centre

Self-Employed Vmeris Associatio (SEWA) is
a trade union for popiselfemployed women workers,
established in 1B2. SEWA Trade Facilitation Centre
(STFQ is a ungue companyowned and managed
by more than %,000 women artisans pursuing craft
activities, in particular intricate traditional hand
embroidery,in the drought décted and disaster prone
districts of Gujarat, India.

2. More Improved Access to Credit and Finance

A. Policies to encouragexésting financial
institutions to &tend credit to women in all sectors of the
economy;

B. Developmentof mechanisms to provide
collateral for loandor women without individual
resources.

C. Reformof property and land rights to guarantee
women'’s basic economic rights; and

D. Promotion of microfinance schemes, including
group financing without collateral and saving®dit
facilities, within the framework of>@erience about the

STFCwas established by the artisan members ofneed for careful planning, wetlained scheme sfaénd

SEWA to turn their activity in to a commercial venture
with the main ofective of promoting access to national
and global markets, through capachwilding and
product development.

The Gmpany has been incorporated with a planned

turnover of NR 62.5 crores (US$ 27,000 million). The
main promoters of th€ompany aréeSEWA, The Kutch
Craft Associatiorand The Binaskantha DWRA Mabhila
SEWA Association.The STCF pilot phases irGujarat
have been supported by IFC and CIDA.

RECOMMENDED STEPS FOR THE PROMOTION
OF WOMEN ENTEREPRENEURSHIP

1. Education, Training and Socialization

A. Recognition that education and training
were essential for womés economic empowerment,
particularly for poor women, but inadeate, by
themselves, to ensure that goal;

B. The provision of legal literacy training and
awarenessaising for women in the labour force,
focusing on their rights as employees;

C. Programmes for women to encourage self
confidence, advocacy and negotiation skills;

D. Educationabnd training policies should address
womeris needs by providing fiebility in courses
and schedules to take into account their domestit
professional responsibilities;

E. PRublicizing the central role of womem
national economies and b$uccess storiésof female

effective monitoring to ensure success.

3. Building and Strengthening Networks for Women
empowerment

A. Formation and strengthening of networks of
female entrepreneurs in influencing all levels of policy
formulation.

B. Advocacyand promotion to ensure inclusion of
womeris economic empeerment as a goal of all foa
international economic agreements.

C. Recognition of the efectiveness of modern
information technologies in developing and promoting
cooperation, particularly regionally and internationally.

D. Increased participatioof female entrepreneurs
in existing networks, such as chambers of commerce
and industryGovernment structures, i regional ad
international trade and financial structures.

4. Improving Accessto Management and Marketing
Skills and Appropriate Technology

A. Promotion of improvements in technologies to
prepare, process and preserve fooditbwomen as the
primary food producers and significantly improve their
economic conditions.

B. Provisionof mechanisms to assist women to use
modern information technology, including appropriate
technological knowhow, to access esséial global
information and market their businesses internationally.

C. Establishment of théincubator centrésas
single places where the female entrepreneurs can obtain

entrepreneurs through a wide range of media, to assist ia wide range of training, information and services and at

changing public attitudes towards worteimvolvement
in economic decision-making.

F. In the new economic environment of
globalization, liberalzation and increased competition
(i) provision of gendesensitive training of officials and
representatives in the governmental, fgmvernmental

which their businesses can be nurtured.

D. Mentoring of younger and lesslvantaged
women.

E. Enhancing wome's existing technologial

capacity and utilize local research. n



Women Entrepreneurs of Pakistan

Arjumand A. Qazi
CEO, SME Leasing Ltd.

For a change from the usual are displayed for the yeafhe
depiction of the ‘glass is half empty’ designers outdo each other in
and the dismal outlook portrayed developingnew and more stighly
across the world about women in crafted outfits for the summer season
business, which by no means is meant while the marketing cells of the
to undermine the hardships faced by companies engage the best loaad
entrepreneurs, be it men or women, international talent in the fashion
let’s look at the ‘filled’ hdf of the industry to model these outfits.
glass by looking at those women who The portal is an entrepreneurial
have succeeded. venture that provides a leverage

A lot of people, among them point to let the global visitors have a
women as well, opt to start their own view into the skill set of the women

business. Theeasons might be for the sake of being one’entrepreneurs of Pakistan as wasl the highly talented

s own boss or for women to have an additional incomertisans — also mostly womeroperating their businesses
while being able to look after household dutids. successfully in Pakistan. Most dolieir goods are
times women need to start their own business to earn absorbed in the local market, while several are able to
livelihood for themselves and their families as thkeso sell internationally albeit in smaller quantities.

provider Thefact remains that despite known hurdles Developing an ePortal provides an opportunity
people start their own business andle/kbme fail others to all the women entreprenrs to post their products
are able to do exceedingly well. on the web portal from the comfoof their homesAs
Favorite Niches ofWomen Entrepreneurs the portal develog, the potentiafor finding online

A number of women entrepreneurs of Pakistan haveustomers increasenutifold. The need remains for the
managed to do well in their selected fields and it haentrepreneurs to produtégh quality goods that can be
taken them years to reach where they are toist  sold internationallywithout any complaintsThe Web
of these entrepreneurs have certain favorite niches — th20 capability to post the products and their information
largestbeing garments, designer clothes, designer Lawralong with pictures provides a unique opportunity to
Prints, home textile — mostly hand-crafted and itemspromote the name of Pakistan and the associated women
of home decorThisis followed by health and beauty entrepreneurs to brand it.
through salons and spas. Another field also patronized by  The website is already being visited by people from
women entrepreneurs is jewelry. more than 90 countries, with an averagdfitraif around

The very vast field of designer garments has becom@&00 visitors per dayThisis still in the pre-markétg
a lucrative area with intricately designed and embroideredtage. The best part is that it is all free!
clothes forming a part of the trousseau for a number of  The portal also provides the possibility to link with
brides. Thesgarments are in high demand bddlally global partners without having to travel extensivdlye
and internationally for Pakistanis residing in other partsneed is to further develop their skill sets into producing
of the world. standardized quality goods that are acceptable globally
ePortal for Women Entrepreneurs with quantities that are required in international markets.

In order to provide a platform to showcase theThat brings the question of access to finance to build
wonderful products made and businesses being pursuezkportable volumes.
by women entrepreneurs of Pakistan, an ePortahdy Contributions as Professional and Corporée Executives
name of MizLink Pakistan fowomen of Pakistan — As one writes about the achievenis of women
Entrepreneurs, Professionals and Corporate Executivda Pakistan despite the tremendous socio-economic
- was launched in 2007he portal displays products constraints, one would be remiss to nottake into
made by and for women of Pakistan. It has culturalaccount the contributions of women as professionals and
and traditional products like Ralli (patchwork quilts) corporate Executives.
and Ajrak— the traditional block print cloth of Sindh, There are thousands of women who have made their
Swati Embroidery on Shawls and Sindhi stitch onmark in the fields of pr&ssions such as medicine ad
Cushion Covers, Kashmiri embroidery on Pashminasuccessfuil running thé& own hospitalsard clinics. To
Shawls and so oflhe new styles that are quite popular run a profession such as medgj law firm or accounting
among the young ladies of the country are mostly on& audit firms requires as much ohteepreneurial talent
the ‘Lawn Prints’pages where a number of women as that of a business persdie general administration
designers of the fabric, known as ‘Lawin’ P&kistan, and management of various segments like finance,
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marketing and human resource management is equallgntrepreneursinder the FPCC$§ Committee sevat
hard for the professionals. However, the huge advantagegional women Chambers of Commerce have been
that professionals have is the education that they havestablished over the past few years.
acquired which not only makes them self reliant and As the FPCCIl's Committee also collaborated with
independent but also enables them to command respecttihe Export Promotion Burea(now Trade Development
their field and community. Authority — TDAP), SMEDA, and other SME driven
Similarly, the contribution of women in the initiatives, the synayies thus created assésl the
corporate sector has added tremendous dimensions tnembers in gaining insights into theain stream
women empowerment as well as access to knowledgdsusiness with training modules aimed at developing
base to women in business. Corporate leaders hawbe export related potential of thebesinesses. The
enabled the breaking of the gender barrier and created a®veral training modules then resulted in WEXNET
enabling environment for women entrepreneurs to enteExhibition which stands forWomen Exporters Network

the business world. — that was one of the most successful events of its time.
For more information about MizLink Pakistan, Visitors were invited through the several Chambers

please visit http://www.mizlink-pakistan.com of the World that resulted in a daily turnout of 40,000

Programs initiated by the Government visitors. Thepresentation and quality of goods exhibited

The Government since the past few years has takeby women were found to be of world class level that are
a keen interest in developing the segment of womermtherwise not seen in the international exhibitions where
entrepreneurship as i¢ seen as a major part of the women-owned business’s participation is low.
economy that has remained severely undiized. For Other than the above mentioned initiatives there are
this purpose SMEDA- Small and Medium Enterprise hundreds of NGOs that are working for the development
Development Authoritand the SME — Business Support of women entrepreneurs in the rural areBsere are
Fund (BSF) have &éred several schemes to assist inmany NGOs that now have Micro Finance Institution
the development of the segment through establishmerdtatus and provide financing for micro-level women
of Business Incubators, Business Centdmsjning owned entities.
programs and market development support schemes. In order to finance a micro-finance camnity;,

In order to provide access to finance, thesFi there are Group Lending programs that enable women
Women Bank Limited (FWBL) was edbéished as a to guarantee each othagainst defaust thereby raising
Government owned financial institution for wom@ine finance from the concerned financial institution.

Bank has catered to the financial needs of women for over A very popular means of raising finance through
a decade now. SME Leasing Limited (SLL) — a subsidiarycommunity support systems are called Business Councils
of SME Bank Limited - ders lease finance solutions to or Committees whererzomen pool-in their resauaes to
women entrepreneurs providing access to finance thatollect a sizeable amount theéich contributes towds
otherwise gets tied up in capital assets, theretoydifg on a monthly basis thereby raising intetréree loan

a solution for more working capital availability. owed only to the members of such Committees.

A bilateral donor led institution by the name of Conclusion
PEFGA- Pakistan Export Finance Guarantee - was The change that the women entrepreneurs have
established with credit enhancement featurdsriniy broughtinto their lives have enabled them to provide
guarantee that was double the value of the securitpetter education to their children and improved the overall
provided to facilitate exports. Howevehe paucity standard of living for themselves and their families.
of resources in terms of security constrained women  The journey ahead to move most of these home
from taking advantage of such a facility and most of thebased entrepreneurs towards export orientation is still
facility was utilized by men. a steep one with standardization of productligya

Khushhali Bank provides micro-finance for micro coupled with lager quantites still requiring overcoming
and women owned businesses. Povéitgviation Fund  the hurdles of learning and reaching the global markets.
also assists women in rural areas to have access to finanddevertheless, the enthusiasm in the face of adversities is

Private Sector Initiatives in itself the driving force tat continues to prel these
Keeping in line with the Governmentstance on enterprising females forward. n

women entrepreneurship development, the private sector Kok kK K KKKk ok kKK K

via the Federation of Pakistan Chambers of Commerce and About the Author

Industry — FPCCI, the apex trade body and the regional = The author of this article is MrsArjumandA. Qazi —
chambers established specialized Committees for wome@EO, SME Leasing LimitedAsa representativef the NBFIs
entrepreneurs. Thesemmittees on the one hand provided a & Modaraba Association of Pakistarshe is an Executive
platform for women entrepreneurs to develop their busines€ommittee Member of FPCCI and heads the SME Committee
through interaction with the main stream businesses anébr 2011. She was the Founder Chairperson of FPCEGiRéh
also were provided with customized training programs toEntrepreneurCommittee and is the Permanent Regentative
suit the models pursued by women in particular. of FPCCI on the Women EefsreneursCouncil of ECO. She is
As a result of the consolidation of women the Founder of the ePortal MizLink-Pakistan.
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The Women’'s Business FCEM Unites Women

Council of the Philippines  Entrepreneurs from
the World Over

The Women’sBusiness Council of the Philippines

(WBCP) was established in 1997 through the

endorsement of then President FisleRamos and then

Trade Secretary Ernestd. Ordonez. It was formed

to provide a platform to hear about womemssues “Les Femmes Chefs cEntreprises Mondiales”

in business and to discuss possible policies that coulfFCEM) — translated in English a¥orld Association

be endorsed to government bodies to help women irof Women Entrepreneurswas founded in France in

general, through business-focused solutions. 1945 at the end diVorld War Il. It brings together in
As an advocacy group composed of the country’solidarity and friendship, like-minded women who share

s top women business leaders and entrepreneurs, treecommon bondthat of entrepreneurshipToday, the

WBCP s an active force in looking for solutions to FCEM network includes over 70 tifent countries from

challenges women generally face in the conduct ofthe five continents.

their business. Furtheit seeks to promote women-led FCEM is non-profit, non-governmental, non-

and women-owned enterprises through networkimgy a political and non-sectarian ganization whose activities

through the use of technology. at the national and inteational level, are aimed at
Principal Purpose The Council was established to promoting womers entrepreneurial iniative and

serve businesswomen in the following areas: reinforcing national associationsf avomen business
1. To influence economic pieies and advocate owners through:

programs to address women'’s business concerns in such (1) Creatingawareness and reinforcing the visibility

areas as technology development, training, and access tf women business owners\

markets and finance. (2) Lobbying and advocacyeforepublic and
2. To monitor the status of women in the economy private institutims, policymakersard governmentspn

and to advocate or undertake programs to advance thissues that impede women’s entrepreneurial potential;

status of women workers, entrepreneurs, owners or  (3) Promoting solidariy, friendship, cultural

executives. understanithg and the exchang® experieces and ideas;
3. To forge business alliances and establish (4) Facilitating the development of business,

commercial networks among women-owned, women-ledpartnership, and trade; and

or managed business and with other business groups. (5) Fostering professimal growth and business
Objectives - Its primary objectives are as follows: skills perfection and encouraging women to create
1. Enhancevomen’s access to finance enterprise.
2. Generatbenchmark data on women in business For national associations of women busgewners,
3. Entrepreneurshigevelopment FCEM is an ideal environment for reinfang the
4. Policyadvocacy exchange of ideas and best practices among associations
5. Networkingand business matching from the world over For the individualwoman
6. Membershigxpansion entreprener, FCEM presents an enriching expederto
Vision - To be the premieAdvocate and meet other like-minded women from the world over.
Resource for Filipino women in business. FCEM has consultative status (Roster category)

Mission -  To influence business in the country, to with the United Natims Econaonic and Social
be the voice of FilipindVomen in business and to be a Commission (ECOSOC) and with the CounciEafrope
major force in global networking. as well as representatidbefore the European Union,

The WBCPwas cited by the Bureau of Gender United Nations Conference dirade and Development
Equality, International Labor Office, Geneva Switzerland, (UNCTAD), United Nations Indusial Developnent
as among best practices in the workplace on “Engbli Organization(UNIDO), United Nations Development
Women’s Businesses to Flourish.” and trailblazed the Programne (UNDP),the Oganizatia for Economic
generation of benchmark data é&sian women in  Cooperation and Development (OECD), and the
business through the conduct ofTlaree Country Study International Labor Organization. n

Continued on page 12
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WCEI National Conference 2011
Successfully Held in Sy dney, Australia

Women Chiefs of Enterprises International (WC
a global grouping for businesswomemgamized its 201
National Conference in Swissotel, SydnAystraliaon
September 7-9, 201 The three-day event attractec
active participation of women entrepreneurs aroun
world.

Focusing on the theme “Inspirijomen Leaders
the WCEINational Conference 2Q1featured mar
outstanding women leaders as speakers pamtlists

10) Leading with DeterminationAchieving the
Unachievable

11) Leadershipn Non Traditional Environment:

12) Women in a Man'$\Vorld;

13) TheVoice of Leadershi,

14) The Relevance of Sati Media to Leadefsp;
anc

15) FCEM—- Women Leading International

Women Chiefs ofEnterprises Internation

such as The Hon Patricia Forsythe, Executive Dir¢ (Australia) has its origins in France where “Fem »es
Sydney Business Chambevls. Anna Pollock, CEC Chefs d’Enterprises” (FCE) was founded in Febr ary
Desticorp and Ms. Bernie Brookes, Managing Dire 1945 by a French industrialist, MadaMenne Foinan
and CEO, Myer, among othe The Australianaffiliate omganisation (nowVCEI) was
Key issues discussed during the Conference incl formed in 1985 with a small group of founder mem ers
1) Drivers of Change — Sustainability of Pec in Victoria.
and Plane WCEI provides its members with both natic ial
2) Perspectiven Women in Leadershi and international connections; an online commu ity;
3) DefiningLeadership in the Context of Chan  state events and national conferences; and num :rous
4) Technology of Leadershi learning and leadership development opportuniiibgey
5) Creatinga Legacy of Leadersh are also members of “Les Femmes Chefs d Entrey “is
6) SocialLeadership foifrue Sustainability Mondiales” (FCEM), Network of Entrepreneur al
7) ChangingCircumstances foWomen Leader: Women Worldwide (NEWWW) and United Succe
8) Htching Success — Getting noticed by the For more informatioron WCEI, interested parta
End of Town’; may wish to visit its dfcial website at http://wwwvcei
9) Fashionabl&etail Success Storit com.au/
WBCP ... from page 11

The Department ofrade and Industry figures vealed

(Malaysia, Thailandand the Philippines) in partnership as many as 900,000 businesses in the MSME category
with the Asian Institute of Management, the United with about 60 percent registered by wom@s. the
Nations Development Programme and the United Nationpopulationgrows, so do the number of women entgrin
Office of Project Services. the workforce either as employeesas ertrepreneurs

In collaboration with the Japan International getting into business.
Cooperation AgencyJICA) WBCPdeveloped modules Every local govenment has a Gender and
on entrepreneurship training, i.e., the Busingsst-up Development (GAD) Fund, aallocationof 5 percent of
Course (BSuC) and the Business Improvement, Survivaltheir local budgets that go to women projects and activities.
and Expansion Course (BISEC). These modules, firsiThis is a law, and local governments do enforce it.
given in March 1999, at th&/omen’s Center in the Today, the WBCPhas 40 membersall businas
Technical Education and Skills Developmekithority owners, and business leaders. Its current Chaiopers
(TESDA helped crystallizeTESDA’'s Program of is Mely Nicolas, who now heads the Commission on
promoting entrepreneurship.) Filipino Overseas. Most of the members al&o in the

According to theWBCP, majority of micro, small Institute of Corporate Directors, whare independs#
and mediuem enterprises (MSME) are run by womendirectors advocating good governance. n
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